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SUMMARY  

MSOE Business Administration graduate with a strong background in sales, marketing, and market research 
through professional experience and collaborative team academic projects. Devoted 10-15 hrs/wk as an NCAA 
student athlete, as well as worked on campus for 20 hrs/wk while maintaining full academic schedule.   
 

EDUCATION  

Bachelor of Business Administration  |  Milwaukee School of Engineering  |  GPA: 3.2  |  exp. May 20XX 
 

PROFESSIONAL EXPERIENCE  

Marketing Consultant  |  Pourman’s  |  Milwaukee, WI  |  May 20XX – 20XX  
Objective: To improve sales volume by increasing target demographic awareness through strategic marketing 
campaigns, including increased and more effective social media, website usability and aesthetics, product 
improvement, cost/price economics, and improved branding efforts.  
▪ Identified local competition’s customer demographic.  
▪ Developed product sales specials targeted towards current customer demographic and competition’s 

customer demographic.  
▪ Established a partnership with another local business in order to increase sales of both businesses. 
▪ Created social media posts to increase engagement and grow social media accounts. 
▪ Worked to improve business signage to increase awareness.  
 

SENIOR CAPSTONE PROJECT  

Project Objective: Identify how pharmaceutical companies can improve their sales of similar or identical 
products through variety of strategic marketing methods and strategies to specific groups of buyers. 
▪ Identified how pharmaceutical companies differentiate similar or identical products in marketing efforts. 
▪ Identified current marketing strategies for similar or identical products to target demographics. 
▪ Identified consumer behavior when purchasing over the counter pain relievers by conducting a quantitative 

survey with over 100 respondents using Survey Monkey.  
▪ Analyzed survey results to identify consumer trends using Excel.  
▪ Created marketing strategies that would benefit specific pharmaceutical companies based on their target 

demographic, consumer trends, and current strategies.  
 

TECHNICAL SKILLS 

▪ MySQL 
▪ Tableau 
▪ SAP 

▪ Data Collection & Analysis 
▪ Social Media Marketing 
▪ Promotional Collateral 

▪ Survey Methodology 
▪ Market Research 
▪ Google Analytics 

 

NCAA STUDENT ATHLETE EXPERIENCE  

MSOE Men’s Soccer Team  |  10-15 hrs/wk 
▪ Daily practice and training commitment (in and out of season)  
▪ Balanced 2-hour daily practice, weekly games, and away game travel with full-class schedule 
▪ Studied, learned, and executed numerous game strategies and systems 
▪ Practiced troubleshooting and problem-solving techniques in high stress, real-time competition 

environment and immediately modified strategy accordingly  
Developed teamwork, communication skills, time management/prioritizing skills, competitive 
character, highly disciplined work ethic, and performance excellence  
 

WORK HISTORY  

Building Supervisor  |  MSOE Kern Center  |  Milwaukee, WI  |  20XX – 20XX (20 hrs/wk) 
Lifeguard  |  YMCA  |  Brown Deer, WI  |  20XX – 20XX 


